B HKTDC ) Ui
Hong Kong Houseware Fair Approved

- vent
ERXERAGRR

20-23/4/2010

Seminar on “Developing the Right Home-living Products
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About the Seminar:

for the Chinese Mainland Market”
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11:30am — 12:30pm

Meeting Room N106-108, HKCEC
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Ms Elaine Ann, President/CEO, Kaizor Innovation
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English (No simultaneous interpretation will be provided)
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Free Admission # % » &

As China's export market dramatically slows with declining consumption abroad and anti-dumping
sentiments, many companies that used to serve the U.S. and European market will now have to
shift their business focus to China's internal market to drive business growth.

How can you develop the right products for Mainland Chinese consumers?
How can you create high value-add consumer products without core technology or R&D?
How can you increase product and company competitiveness via design innovation?

This seminar invites company CEOs and managers that are developing home-living products to
learn about how multinational corporations innovate new products for the China market and how to
effectively partner with design innovators to turn products into a profit-generating engine capturing
the growing needs of the China market.
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11:15am — 11:30am
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11:30am — 12:20pm

Developing the Right Home-living Products for the Chinese
Mainland Market
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Speaker: Ms Elaine Ann, President/CEOQO, Kaizor Innovation
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12:20pm — 12:30pm

Question & Answer Session ¥ R FF £
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- Free Admission. Seats are granted on a first-come-first-served basis. &% ™ # - % b tJBEL s ALE[ AL o
- Trade only and persons under 18 will not be admitted. [ {#§ ?ﬁ 18 RS P A s -
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Elaine Ann is the founder of Kaizor Innovation, an international strategic
innovation consultancy that helps companies strategize, research, and
design innovative products and services for the China market. Born and
raised in Hong Kong and having lived in the U.S for 12 years, Elaine brings
to Asia processes of new product innovation and user-centered design to
help companies increase their innovation competitiveness. Her clients
includes: Hewlett-Packard, P&G, BMW DesignWorksUSA, CNN and Asian
clients such as OSIM, Changhong, Dong Guang Productivity Council, Lan Kwai Fong Group,

PCCW, Hong Kong Productivity Council, Hong Kong Post Office etc. Elaine also holds an
Executive MBA at the Cheung Kong Business School in Beijing. Her undergraduate is from
Carnegie Mellon in the U.S. in Interaction Design (MDES) and Visual Communications (BFA). While
in the U.S., she worked for major design consultancies such as Fitch Worldwide, Razorfish, Henry
Dreyfuss and Philips Design. She also teaches at the Hong Kong Polytechnic University School of
Design's Masters of Interaction Program on New Products/Services Innovation and is also on the
school's Advisory Committee. She was an Executive Committee member of the Hong Kong
Designers Association and Industrial Design Society of Hong Kong (IDSHK) and has published and

spoken widely in US, Europe and China about User-Centered Innovation for China.
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